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Welcome to the Branding Guidelines for Meydan Free Zone.

We are happy that you are here. Our brand identity was created using
acomplex methodology that combines a unique value proposition
and expert design thinking. It is the skin that holds our corporate

body together.

This document contains the rules for our visual communication system.

Guidelines within this guide covertreatment of Assets suchas the

company name, brand vision, mission, essence, logo, company colours,

and typography. Please stick to these guidelines to create
abrandimage and perception that are consistent no matter where

they're seen.
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INTRODUCTION

OUR STORY

We believe inthe journey of
entrepreneurship.

We understand this journey can be
hard. Therefore, we are determined
to create an enabling environment
forsuccess.

Ourworld-class facilities and
comprehensive business solutions
set us apart and above other
economic zones in the region,
giving us a distinct identity which
empowers entitiesto go from
‘Dubaitothe World'.




INTRODUCTION

OUR VISION

To be the world-class hub for
entrepreneurship and innovation
inthe region.




INTRODUCTION

OUR MISSION

To make entrepreneurship
accessible andinspire
business growth.

Tofosteravibrant and connected
ecosystem for entrepreneurs and
innovators to create, grow,

and lead.




INTRODUCTION

BRANDATTRIBUTES

Our brand attributes are the
standard means by which all of our
subsequent branding work would
be measured, soitisimportantto
ensure that they truly represent the
heart and soul of the company.
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Extrovert
Accessible
Energetic
Expert
Challenging
Reassuring

Contemporary



INTRODUCTION

OURVOCABULARY

This state of the superlative is
conveyed through the usage
of positive -less words, which
should be integrated into our
messaging to drive home the
essence of ourbrand, and to
resonate with our audience.

Ourvocabulary
includes words like:

Boundless
Ceaseless
Effortless
Endless
Faultless
Flawless

Fearless

Limitless
Matchless
Peerless

Priceless

Relentless
Seamless

Timeless
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THELOGO

OURTAGLINE

Heroes Dubai
as the center
of business
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_______________________________________________________________________________

evokes a biggerambitionrefersto a stream of
possibilities and opportunities



THELOGO

OURLOGO MARK

______________________

Master Mark

direct association
to the master
brand and master
development

......................

Universe

evokes the
global context
outlinesanarea
orzone denotes a
community

......................

Connection

Incorporating
the key facets of
connectionand
accessibility

meydan{ rz.) {rz)uluo

DUBAI TO THE WORLD
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ELEMENTOFDUALITY

Duality Design philosophy
creates a connection between
two elements. The Duality
Design philosophy helps us see
both sides of astory and creates
compliments from
contradictions.

AFREEZONEWITHEVERYTHING FROM
DUBAI TO THEWORLD

GROWING SME? AFREEZONEWITH
GETEVERYTHING YOU NEED FROM EVERYTHING FROM

VALUE TO ADVANTAGE AFFORDABLETO CREDIBLE
CREDIBILITYTO SIMPLETO SMART
SUSTAINABILITY OPPORTUNITIES TO OWNERSHIP
NETWORKING TO NIGHTLIFE VISAS TO VISTAS

FOCUSTO FREEDOM WORKTO HOME
COORDINATION TO LOCALTO GLOBAL

COMMUNITY

EVERYTHING A DUBAI
ENTREPRENEUR NEEDS FROM

BUSINESS TO PLEASURE
PREMIUMTO AFFORDABLE
9-5TO 24/7

EFFICIENCYTO
ENTERTAINMENT
LOGISTICSTO LEISURE
HIGH-TECH TO HIGH-TOUCH

GROWING SME?
GETEVERYTHING YOU NEED FROM

VALUE TO ADVANTAGE
CREDIBILITYTO
SUSTAINABILITY
NETWORKING TO NIGHT LIFE
FOCUSTO FREEDOM
COORDINATIONTO
COMMUNITY



THELOGO

PRIMARY LOGO

meydan Fz.

DUBAI TO THE WORLD
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LOGO VARIATIONS

VARITAION 1

meydan |

DUBAI TO THE WORLD

VARITAION 2

meydan

DUBAI TO THE WORLD

VARITAION 3

. DUBA| TO
THE WORLD

DOWNLOAD ¥

VARITAION 4

VARITAION 5

DUBAI TO THE WORLD

VARITAION 6
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THELOGO

COLORVARIATIONS
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THELOGO

CO-BRANDING SYSTEM

meydan{ Fz. > FZ sz, | KA

PARTNETWORK
PﬁRTNEI\#fD!RK

YOUR TAGLIRE KERE

DUBAI TO THE WORLD

DUBA|I TO THE WORLD

meydan{ Fz.) (o) oo

'Q PARTNETWORK Q. PARTNETWORK
@ YOUR TAGLINE HERE : ® YOUR TAGLINE HERE
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THELOGO

DUBAI LOGO USAGE

The Meydan Free Zone logo must
be placed at a size thatis 25%
smaller than the size of the
Government of Dubailogo, while
ensuring symmetry at the level.

GOVERNMENT OF DUBAI

______________________________________________________________________________________________________________________________________________________________________________________________________________

moqdcm FZ

DUBAI TO THE WORLD



THELOGO

LOGO MISUSE

Do notcropthelogo

Do not change the
transparency of the logo

Do not shuffle around
the colors

Do notuse different
colors

Do not change the size or
position of the ring and

logotype

dan! rz.

mpqdcm FZ.

DUBAL 1D THLE WL

{ Fz.) meydan

Do not distort the logo

Do notuse drop
shadows or any other
effects

Do notre-create using
any other typeface

Do not outline
logotype

Do notrotate any part of
the logo

meydan; Fz.

DUBAITOTHEWORD  °

meydan Fz.

DUBAI TC THE WORLD
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CUBA! 70 THE WORLD

meydan Fz.

DUBAI TO THE WORLD
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' COLORS & VARIATIONS

BRAND COLORS

ACCENT COLORS

USEOFCOLORWITH

ELEMENTS

Our unique colour palette helps us to stand out
and be recognised. It also echoes the bold,

directness of ourbrand.



COLORS & VARIATIONS

BRAND COLORS

Primary Colors

MFZ Blue

Pantone 2945 C

CMYK C-100M-67Y-17K-5
RGB R-0G-81B-140

HEX #00518C

MFZ Green

PANTONE 369 CP

CMYK C-67/M-8Y-100K-0
RGB  R-98G-168B-48
HEX  #62A830

Light Green

CMYK C-85M-14Y-89K-2

RGB
HEX

R-2G-153 B-86
#029956

Dark Green

CMYK C-90M-36Y-90 K-3]
RGB R-6G-96B-58
HEX #06603a




COLORS & VARIATIONS -
DOWNLOAD ¥

ACCENTS COLORS
Secondary Colors Brand Gradients
#cbd344 #d2f0fc H113f76 #6a9dbf #aB498b

#8bbé5a4 #64bec/ #75b677 #0b/a%e #d26153



COLORS & VARIATIONS

COLORUSAGE
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ENGLISHTYPEFACE
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TYPE SPECIMEN




FONT TYPEFACE

ENGLISHTYPEFACE

PRIMARY

Plus Jakarta Sans AaBb Cc Dd Ee Ff GgHh i Jj Kk LI Mm Aa Bb Cc Dd Ee Ff GgHhliJj Kk LIMm
NnOoPp QgRrSs Tt Uu Vv Ww Xx Yy Zz Nn Oo Pp QqRrSs Tt Uu Vv Ww Xx Yy Zz
0123456789 0123456789

Font Family Light Regular Medium SemiBold Bold



FONT TYPEFACE

ENGLISHTYPEFACE

SECONDARY (SOCIALMEDIAUSE ONLY)

Roboto Serif

Aa Bb Cc Dd Ee Ff Gg Hh 1 J] Kk LI Mm Aa Bb Cc Dd Ee Ff Gg Hh I1 Jj Kk LI Mm
NnOoPpQqRrSsTtUu Vv Ww XxYyZz NnQOo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789 0123456789

Font Family Light Italic Regular Italic  Medium ltalic SemiBold Italic Bold Italic



FONT TYPEFACE

ARABICTYPEFACE

0509.3)53tcct:’t:’u' u.uu.u_))JJCCCL_JL_JL_H Duba
S99 S 90

a> Ssle bwgin UL Font Family



FONT TYPEFACE

TYPE SPECIMEN

H1
Plus Jakarta Sans SemiBold
36/38

H2
Plus Jakarta Sans SemiBola
24/28

H3
Plus Jakarta Sans SemiBold
18/21

H4
Plus Jakarta Sans Medium
12/15

P
Plus Jakarta Sans Light, 12
Kerning, -10 Tracking 7/9

CTA
Plus Jakarta Sans SemiBold

A betterway to work

Simpler, more pleasant and more
productive

The kind of thing you don’t know you need, but once you have it, you
can’'tlive without it. It feels like the natural evolution of work.

After all, every organization needs a little bit of simple stuff.

Thereis an enormous and heretofore unmet demand for an easier way to promote entrepreneurship. That demand
is why Meydan Free Zone is here today. To deliver solutions brilliantly and digitally.

LET'S CONNECT



PATTERN

PATTERN VARIATIONS

USAGE




PATTERN

PATTREN VARIATIONS

The Meydan Free Zone's voice is
evolving to unite our brand and
meet our audience’s needs. We're
confidently turning down the
volume of competing messages to
elevate experience, removing
obstaclesinthe way of people
finding exactly what they seek
from us.By using both functional
and expressive voices,

DOWNLOAD ¥
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PATTERN

USAGE
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confidently turning down the
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finding exactly what they seek
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PATTERN

USAGE

The Meydan Free Zone's voice is
evolving to unite our brand and
meet ouraudience’'sneeds. We're
confidently turning down the
volume of competing messages to
elevate experience, removing
obstaclesinthe way of people
finding exactly what they seek
from us.By using both functional
and expressive voices,




BRAND LOGOS
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VOICE & TONE

VOICE

TONE

TONE OF VOICEINACTION
WRITING STYLE GUIDE
WRITING GOALS

WRITING PRINCIPLES



VOICE& TONE

VOICE

The Meydan Free Zone's voice is
evolving to unite our brand and
meet ouraudience’s needs. We're
confidently turning down the
volume of competing messages to
elevate experience, removing
obstacles inthe way of people
finding exactly what they seek
from us.By using both functional
and expressive voices, we'll create
more space forbrand relevance,
connectionandjoy. We want to

educate people without patronising

orconfusing them. We impart our
expertise with clarity, empathy,
and honesty:.

We are in the business of opening

doors for SME’s hence we canrelate

to ouraudience’s challenges and
passions and must speak tothemin
afamiliar, warm, and
accessibleway.

Functional

Functional means helpful—it organizes thingsina clearway
and anticipates our customer’s needs, to have an easy,
enjoyable experience online and at our offices. Used
primarily forwayfinding and buying for our services, this
copyis so seamlessly integrated that it calls attention to
the product—notitself. Functional doesn’t mean sterile; it
means clear for SME’s, hence we canrelate to our
audience’s challenge.

Expressive

Expressive copy is where our brand personality unfurls with
day-making thoughts. We use expressive moments on
focal products to present a product truthin a fresh, relevant
and interesting way. When we have the space, we tell a
passionate entrepreneur story. But even with just a few
words, our copy can make you inspired!—always taking into
accountwhere our audience isinteracting with us—and
making every word count.




VOICE& TONE

TONE

Ourtoneis usually informal, but
it's always more important to be
clearthan entertaining. We use
active voice and avoid passive
voice. We must avoid slang and
jargons. Write plain English and
use classic Arabic. Ouruse of
language should be positive
rather negative.

TonalHooks

Straightforward

Do not bombard

our consumers with
technological speak,
theyjust want to know if
what they're buying does
what they needitto do.

Straightforward language.

Easy

Reliable

Bright

We make it as easy as
possible forouraudience
to setup a company. Our
digital innovations help
our audience to make their
decisions easy.

Our audience need the
reassurance that what
they'reinvestinginis tried
tested, and recommended
by people whose opinion
they trust.

Our audience gravitate
towards brands that
brighten up theirday. We
speaktothemlike anadult
who enjoys that witty spark.
We're smart, and so are
they - we know that they
getit.




VOICE&TONE
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EXPRESSIVE.

Expressive Messaging (Attract & Engage)

When

Created as inspiration and guidance for touch points such
as socialand PR, etc.

How

Attract and engage: lead with the witty headline,
underpinned

by the functional benefit, while lightly touching on the
technology.

Why
Inspire consumers and introduce Meydan Free Zone as the
easy choice to make.

Functional Messaging (Convert)

When

Created as product information for category and product
pages, data sheets.

How

Convert >>turn the engaged audience into believers.
Explainthe technical detall, expand on the functional
benefit, and nod to the emotional benefit.

Why

To prove why Meydan Free Zone is the easy choice.




VOICE & TONE

TON E OF VO|CE ):ttralct i hh ....... dl ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Our
INACT'ON imp e,engaglng,to-t e-point headlines Beneﬁts

that getthe target audience’s attention.

Meydan Free Zone offers multiple advantages
to Global Entrepreneur

We are strategically located catering to the needs of startups
and global businesses alike with access to exceptional talent,
Engage | entrepreneur expertise, excellent business networks and a
""""""""""""""""""""""""""""""""""""""""""""""""""""""" vast suite of start up support services.
Why Meydan Free Zone is the Easy '
Choice, e.g. how it makes my life easier.

The hero techthat makes thisa step up.

Complete foreign ownership

Capital repatriation without restrictions

100% exclusion on corporate & personal tax

Full repatriation benefits on profits & financial assets

Easy bank account setup

2500+ business license activities

CoONVert

This is where the peace of mind comes _ LET'S MEET

in. Top highlights, consumerratings. e



VOICE & TONE

WRITING STYLE GUIDE

A style guide is a point of reference for grammar, punctuation and spelling. A set of standardised rules mean all
communications for Meydan Free Zone, no matter who has written them, will always be consistent.

Headlines should be written in short, concise sentences - two or three words are expected. Allcopy is to be
stylised in capital letters*, using our font family for print executions, and digital executions. Use full stops to
punctuate if necessary.

Running Copy including captions, credits, stand firsts, caveats and subheads should all be writtenin sentence
case, using our font family and should always be closed with a full stop.



VOICE & TONE

WRITING GOALS

With every piece of content we
publish, we aim to:

Empower

Help people understand what
Meydan Free Zone s by using
language thatinforms them
and encourages them to that
leap of faith called
entrepreneurship.

Guide

Think of yourself as a tour guide
forourusers. Whetheryou're
leading them through our
website, email , socials, and
communicateina friendly and
helpful way.

Respect

Treat ouruserswiththerespect
they deserve. We ought to out
ourselves intheirshoes. Be
considerate and inclusive. We do
notwant to market to people; we
want to communicate

with them,

Speak truth

Understand Meydan Free Zone’s
place in our audience’s lives.
Avoid dramatic storytelling and
grandiose claims. Focus on our
real strengths.

Educate

We want to educate ourusers on
what they need to know bout our
Free Zone, our products in away
that's inspiring to them, not us!.
Give them the exact information
they need, along with
opportunitiesto learn more, All
calltoaction must be clearand
approachable. Rememberthat
we are the experts of our
products and services, and our
users don’t have accessto
everything we know.




VOICE& TONE

WRITING PRINCIPLES

In orderto achieve those goals, we
make sure our content is:

Clear

Understand the topicyou're
writing about. Use simple words
and sentences.

Useful

Friendly

Write like a human. Don’'t be
afraid

to break afewrules if it makes
your writing more relatable. All
of ourcontent, from splashy
homepage copy to system
alerts, should be warm

and human.

Before you start writing, ask
yourself: What purpose does this
serve? Whois goingtoreadit?
What do they need to know?

Appropriate

Write in a way that suits the
situation. Justlike youdoin
face-to-face conversations,
adapt yourtone depending on
who you're writing to and what
you're writing about.




IMAGERY

THE AESTHETIC OF AUTONOMY
MOMENTS OF STILLNESS, STATES OF MIND

VISUAL WORLD

Al IMAGE GUIDELINE




IMAGERY

THEAESTHETIC OFAUTONOMY

Effortless Freedom, Quiet Power.

Ourimagery captures a lifestyle defined by choice — alife beyond the 9-to-5, free
fromred tape, grounded in clarity and calm. Each frame reflects the unspoken luxury
of time, space, and presence.

The aestheticis minimal yet meticulous. Nothing feels staged, yet every detail is
intentional. Naturallight, refined colour tones, and clean compositions convey a
premiumworld that feels both authentic and aspirational.

These are not portraits of wealth — they are expressions of freedom. From fairways to
cityscapes, private jets to oceanviews, every scene embodies bold independence
and quiet confidence. It's not about showing off — it's about showing up for life, on
your terms.




IMAGERY

MOMENTS OF STILLNESS, STATES OF MIND

Effortless Depth, Editorial Precision.

This visual style leans into atmosphere — where silence speaks and simplicity
reveals emotion. It's less about lifestyle, more about feeling. Less about the
external, more about the internal.

Rootedin a minimalist, conceptual aesthetic, every frameisintentional. Light is
sculpted, movementis symbolic, and compositionis poetic — eachimage feels
like amoment suspended in thought.

Created for editorial and digital platforms, this style offers visual breathing room.
ltinvites reflection, evokesintrospection, and connects viewers to the brand’s
inner narrative.

Thisisn’t storytelling through action —it’s through presence. Through solitude
and symbolism. Ahand reaching toward light. A lone flag in stillness. A figure lost
in motion. Each element becomes metaphor.

Paired with spacious layouts and refined typography, this style becomes a visual
pause — a moment to feel, before anything is said.




IMAGERY

VISUALWORLD

Authentic and Extraordinary

Passion, precision and perfection are integral to the visual aesthetic of
ourimages. The style is minimalistic and clear-cut, with the situationin
eachimage depicted in an authentic, assured manner with afocus on
the essential. The images don’t look at all staged, and yet every single
detail is meticulously composed.

The resultis exclusive snapshots of authentic situations, perfectly
pairing sophisticated lighting with a subtle colour mood. The vehicles
look not like exhibition objects, but like part of a natural environment.
This allows us to create highquality, emotionally charged images that
move and fascinate the viewer, while also expressing our bold,
sophisticated and optimistic attitude.

The images are powerful, express understatement with a premium
standard, andreflect at the same time abalance between perfection
and authenticity.




IMAGERY

FAWRI

Authentic and Extraordinary

Passion, precision and perfection are integral to the visual aesthetic of

ourimages. The style is minimalistic and clear-cut, with the situationin
eachimage depicted in an authentic, assured manner with afocus on
the essential. The images don’t look at all staged, and yet every single
detail is meticulously composed.

The resultis exclusive snapshots of authentic situations, perfectly

pairing sophisticated lighting with a subtle colour mood. The vehicles
look not like exhibition objects, but like part of a natural environment.
This allows us to create highquality, emotionally charged images that

"IN

move and fascinate the viewer, while also expressing our bold,
sophisticated and optimistic attitude.

The images are powerful, express understatement with a premium
standard, andreflect at the same time abalance between perfection
and authenticity.




IMAGERY

Al IMAGE GUIDELINE PromptElements Breakdown

Component

Subject

Wardrobe

Pose & Expression

Setting

Lighting

Mood

Color Palette

Camera Angle
Post-processing

Ethnicity

Preferred Style

Young to middle aged professionals women, confident expression,
sharp wardrobe

Smart casual to formal (suits, blazers, no ties for casual look)

Relaxed, smiling, looking away or directly at camera, seated or
standing

Modern Dubai office interiors, skyscraper views, or skyline backdrops

Natural daylight or golden hour, soft shadows, high contrast without
being harsh

Confident, successful, optimistic, approachable

Warm neutrals, blues, greys, soft golds (matches brand color
harmony)

Eye-level, % angle, or slightly over-the-shoulder shots
Editorial look, realistic retouching, depth of field, bokeh

Inclusive mix: European, Middle Eastern, Indian, African, South Asian

Prompt Structure Template

A confident, well-dressed businessman/businesswoman in their30s-50s, wearing a tailored

suit, in amodern office or outdoor urban setting in Dubai. Natural lighting with cinematic tones,

golden hour orsoft ambientlight. Background includes Dubai skyline, Burj Khalifa, or blurred

high-rise interiors. Mood: aspirational, composed, successful. Shallow depth of field, high

realism, editorial photography style. 86mm lens perspective, slightly warm color grading.
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Al IMAGE GUIDELINE PromptElements Breakdown

Component

Subject

Wardrobe

Pose & Expression

Setting

Lighting

Mood

Color Palette

Camera Angle
Post-processing

Ethnicity

Preferred Style

Young to middle aged professionals men, confident expression,
sharp wardrobe

Smart casual to formal (suits, blazers, no ties for casual look)

Relaxed, smiling, looking away or directly at camera, seated or
standing

Modern Dubai office interiors, skyscraper views, or skyline backdrops

Natural daylight or golden hour, soft shadows, high contrast without
being harsh

Confident, successful, optimistic, approachable

Warm neutrals, blues, greys, soft golds (matches brand color
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Eye-level, % angle, or slightly over-the-shoulder shots
Editorial look, realistic retouching, depth of field, bokeh
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A confident, well-dressed businessman/businesswoman in their30s-50s, wearing a tailored

suit, in amodern office or outdoor urban setting in Dubai. Natural lighting with cinematic tones,

golden hour orsoft ambientlight. Background includes Dubai skyline, Burj Khalifa, or blurred

high-rise interiors. Mood: aspirational, composed, successful. Shallow depth of field, high

realism, editorial photography style. 86mm lens perspective, slightly warm color grading.
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ICONS

STYLE & STRUCTURE

USAGE

Meydan Free Zone icons indicate information and
interactionsinasimple, direct manner. Their styleis
derived from technical drawings. Learn how to use
them, how they behave and how they are made
here or find and download approvediconsin the

userinterface guideline:



ICONS

STYLE& STRUCTURE

lcons are made up of as few
elements as possible. The
constructed styleis created by
means of a fine, constant contour
thickness of one pixel and the
avoidance of filled-inblocks, angles
alternate with rounded corners.
lcons are generally applied in black
and white.
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ICONS
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ELEM ENT ONE corroRrate

THE PROCESS
ELEMENT EVOLUTION

USAGE




ELEMENTS

ALIGNING WITH
MEYDAN'S
FUTURE-FOCUSED
VISION

Circle > Arc

We start with Meydan free Zone's core circle,
then stretch and slice itinto fluid shapes,
mirroring real-world business journeys that rarely
move inperfectloops.

High-Contrast Layers

Overlapping bands create depth and motion,
allowing us to animate reveals, transitions, and
data overlaysinvideo and Ul.

Human-Centric Focus

Inserted lifestyle photography (people,
collaboration) tempers the abstract geometry,
reinforcing that Meydan free Zone ultimately exists
forentrepreneurs and teams, not structures.

Scalable System

The circular grid lets us generate endlessicons,
infographics, and Ul backgrounds while keeping
brand recognition high — crucial for everything
from social tiles to way-finding signage.



ELEMENTS

The Process




ELEMENTS

Element evolution

Ecosystem Partnership Digital Speed
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Built for Speed.
Designed for I mpqdon

G rOWt h L DUBAI TO THE WORLD

A future-forward destination
built to keep pace with your ambition.

www.meydanfz.ae




Smart, Scalable,

Connected.

A future-ready ecosystem built
to scale your ambitions and
streamline success.

www. meydanfz.ae
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Where Business

Runs 24 x7

Meydan empowers you with nonstop
access toinfrastructure,
services, and support.

www.meydanfz.ae
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ELEMENTS

USAGE

CompositionLogic

Eachlayout begins with a compelling
human portrait on the left to spark
emotional connection, anchors the
headline and supporting copyona
solid green columnin the centre for
maximum legibility, and showcases
industry-specificimagery onthe
right toillustrate the topic at hand.
Semi-transparent circular bands
sweep across all three zones,
seamlessly blending the elements
iInto a single, fluid narrative that
reinforces MeydanFZ's
“circle-to-motion” design system.

Where Business

Smart, Scalable, Runs 24x7

Connected.

DUBAl T TMENTLD
Afuture-ready ecosystem bullt

to scale your ambitions and
streamline success.
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SOCIALMEDIA

STYLES

INSTAGRAM LOOKUP



SOCIALMEDIA

STYLE 1

Captures an aspirational lifestyle by
contrasting freedom with traditional work A f f This and nio/office boundies
constraints. Using high-end, realistic : '
imagery—like golfing orboarding a private ¢
jet—it pairs short, bold copy that e
emphasises liberation(e.g., *no endless
meetings*, *no office boundaries*). The
minimal text and cinematic visuals evoke

success, autonomy, and modern
entrepreneurship, making it ideal for luxury,
tech, orfounder-focused brands.




SOCIALMEDIA

STYLE 2

Focuses on confidence, clarity, and
professionalism—featuring poised individuals
insharp business environments. The toneis
empowering and direct, using clean layouts
and subtle brand elements like gradients or
arcs. Messagingis forward-looking (e.g., Your
next bigidea starts with Meydan) and
positions the brand as alaunchpad for
ambitious entrepreneurs. This style works well
forbusiness setup, consultancy, or
innovation-focused communications.

Your next bigidea
starts:

¥
&

Seamless business

Setup boundless
Opportunities
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SOCIALMEDIA

STYLE 3

Embraces a modern, corporate aesthetic
with clean gradients, fluid shapes, and bold
typography. It communicates scale,
speed, and future-readiness—ideal for
industries like logistics, tech, or
infrastructure. With copy like Built for
Speed. Designed for Growth., this style
projects momentum and ambition. The
visuals are graphic-driven or aerial, paired
with minimalistic layout and smooth color
transitions to highlight innovation and
global reach.

Built for Speed.
d for

Seamless business

Setup boundless
Opportunities




SOCIALMEDIA

STYLE 4

Embraces a modern, corporate aesthetic
with clean gradients, fluid shapes, and bold
typography. It communicates scale,
speed, and future-readiness—ideal for
industries like logistics, tech, or
infrastructure. With copy like Built for
Speed. Designed for Growth., this style
projects momentum and ambition. The
visuals are graphic-driven or aerial, paired
with minimalistic layout and smooth colour
transitions to highlight innovation and
global reach.

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit

sed diam nonummy nibh
euismod

You’ve got the idea Now

Launchinunc

60 minutes




SOCIALMEDIA

INSTAGRAM MOCKUP

This and no endless meeting

This section showcases a visual preview of — . e i b el

Senmitns bimincos

how the curated Instagram posts will i kB Setup boundless
Opportunities

appearonthe brand's profile grid. It
presents aclean, modern aestheticwith a
blend of realimagery, confident portraits,
aspirationalmoments, and compelling
typography. The contentreflectsa
premium tone—highlighting business
readiness, lifestyle, and growth
opportunities. This mockup helps visualise Your rext BIg
the brand'’s digital presence, ensuring it
consistency, visualimpact, and alignment
with the overall narrative when published on
Instagram.
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USAGE




ICONS

The Process

What started as a circle has evolved — stretched, reshaped,
andreimagined. These new forms speak to the spirit of
modern entrepreneurship: fluid, fast-moving, and always
adapting.

They stay true to Meydan Free Zone's original mark but push
it forward — avisual nod to businesses that cross borders,
blur boundaries, and never stand still.




ELEMENTS

Element evolution

Thisisn't just design for decoration—it's design
with intention:

Fluidity speaks to the agility

Meydan Free Zone's offers its clients.

Movement reflects the speed and ambition of
doing business in Dubai.

Transformation symbolises how Meydan Free Zone
empowers businesses to scale fromlocal to
global.

Just like Dubaiitself, these shapes are
limitless—always shifting, always growing, always
moving forward.

Partnership

Ecosystem

Speed

DOWNLOAD ¥
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A FUTURE-FORWARD DESTINATION
BUILT TO KEEP PACE WITH YOUR
AMBITION.
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DUBAI TO THE WORLD

WHERE EVERY INTERACTION,
SERVICE, AND SOLUTIONIS
DESIGNED FORTHE DIGITAL AGE.
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DRIVE INNOVATION, AND
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STYLES

INSTAGRAM LOOKUP




SOCIALMEDIA

STYLE 1

Design-led and immersive: this style places
bold messaging directly within areal,
physical object—such as afolder, booklet,
or printed material—held by a person. The
main textis always placed inside the
subject, making it feel tangible and
embedded inreality. The composition
prioritises 80% focus on the main subject
and 20% on the human element, ensuring
the message remains central while still
grounded in humaninteraction. Subtextis
placed beneath oraround the subject,
depending onthe composition. This style is
ideal for showcasing brand presence,
printed touchpoints, and modern, scalable
communication.

PARTNERSHIPS |
' THATPOWER
| \PROGRESS

Collaborati i. to create value,
drive innovation, and
shape the future—together.

Where every interaction,
service, and solutionis
designed for the digital age.




SOCIALMEDIA

STYLE 1

Visually immersive and art-directed: this
style usesreal outdoor environments with
branded backdrops as the hero element.
The main graphic and headline text are
integrated within a physical setup, creating
a strong focal point. The composition
follows an 80% emphasis on the backdrop
and message, with 20% human presence to
maintain relatability without overpowering
the brand. Each scene feels curated yet
natural—balancing bold typography with
aspirational settings. Ideal forcampaigns
that aim to blend identity, ambition, and
lifestyle in one cohesive visual story.

" BUILT FOR SPEED.
DESIGNED FOR -
GROWTH. B

A future-forward
destination built to keep

pace with your ambition.

SMART,

SCALABLE,
CONNECTED

A future-ready ecosystem
built to scale your ambitions
and streamline success.




SOCIALMEDIA

STYLE 1

This style focuses on dynamic, real-world
compositions where a physical object
becomes the primary frame or focal point.
The objectis shotin perspective, often
Interacting with the environment, creating a
layered depth and sense of immediacy. The
compositionis 80% objectand 20%
human element, keeping the branded piece
as the hero while adding life through subtle
human presence ormotion. Backgrounds
are clean and context-driven—urban
streets, iconic landmarks, or dynamic
settings—making the visuals feel authentic

and energetic.

SAALL - L T

. BAALE LAY

UAE RESIDENT
WITH AN IDEA?

LAUNCH ITIN
60 MINUTES.




SOCIALMEDIA

SMART,

INSTAGRAM MOCKUP — SRR
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L meydantreszore
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This section showcases a visual preview of e | SAning chyilre
how the curated Instagram posts will s ..
appearonthe brand's profile grid. It (e L gmn T
presents a clean, modern aesthetic with a '
blend of realimagery, confident portraits,

UAE RESIDENT
WITH AN IDEAT

aspirationalmoments, and compelling
typography. The contentreflectsa
premium tone—highlighting business

|

readiness, lifestyle, and growth .
license

opportunities. This mockup helps visualize
the brand’s digital presence, ensuring
consistency, visualimpact, and alignment
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with the overall narrative when published on e
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VARIATION
USAGE

PATTERN




VARIATION

Variationone Variationtwo Variationthree
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A future-forward destination
built to keep pace with your ambition.

Built for Speed.
Designed for
Growth.
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ELEMENTS

USAGE

Thisvisual style conveys confidence
and ambition through poised
individuals in sharp business or
lifestyle moments, while the circular
dot patternacts as asubtle brand
device that frames subjects and
symbolizes growth, innovation, and
limitless opportunities—ideal for
brand campaigns, business setup,
and entrepreneur-focused
communications.

' boundless
Opportunities

etup bound,_léﬂ
Opportunities |




ELEMENTS

USAGE

This style uses bold messaging
paired with clean layouts and subtle
brand patterns—such as arcs and
dotted gradients—to guide
attention and create flow across
carousel frames. The patterns
reinforce continuity, add depth, and
symbolize progress, making the
content feel dynamic and engaging
while maintaining a professional and
future-focused tone.

Product
Isn’t
The Business!

(=)

]

You built something great.

But that's not the finish line.
It's the starting line.

The product is the step one.
If you are ready to build areal business

Comment “Meydan”
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ELEMENT FOUR rawri

USAGE

PATTERN




ELEMENTS

FAWRI

This line-based pattern represents speed,
efficiency, and seamless flow, visually
reinforcing the Fawri promise of obtaining a
business license in just 60 minutes. The
interconnected, fast-moving lines symbolize
momentum, agility, and streamlined
processes, making it anideal brand element
forcommunications that highlight quick
setup, innovation, and business
acceleration.
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Built for Spee
Designed for
Growth.

A future-forward
destination built to keep
pace with your ambition.
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A future-forward
destination built to keep
pace with your ambition.




ELEMENTS

USAGE

In this application, the line pattern
overlays dynamic imagery to | \

emphasize speed, enefgyj and | Built for Speed . BUIIt for Speed i
forward momentum, aligning with Designed for pESlgI'IEd for
the brand’s promise of rapid Growth. Growth.

business setup. Theintersecting

lines create a sense of structure and
direction, visually reinforcing
progress and growth while keeping
the overall design modern and

" Builtfor Speed. ¢ |
Designed for
= Growth.

professional. This usage is best
suited forcampaign visuals and
brand storytelling where speed and
ambition are central themes.

A future-forward
destination built to keep

A future-forward ; G
pace with your ambition,

A future-forward destination built destination built to keep
to keep pace with your ambition. pace with your ambition.
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ELEMENTFIVE obiciral

ELEMENT EVOLUTION

USAGE




ELEMENTS

Elementevolution

This evolved 3D pattern transforms the
brand’s existing element into a more
dynamic and modern form, symbolizing
innovation and adaptability. With its fluid
gradients and depth, it adds a sense of
motion and digital sophistication, making it
particularly suited for Ul/UX design, web
platforms, and interactive experiences
where a contemporary and engaging visual
presence isessential.







Meydan Free Zone
Where Opportunities
Are Endless.

A future-forward destination
built to keep pace with your ambition.

Get Started -




30,000+ companies i have
successfully registered with us

| get 24 /7 support from
Meydan's team ==

w

Startingacompa
has never been



SOCIALMEDIA

USAGE

Inweb applications, the 3D
patternis appliedto enhance
digitalinterfaces with asense of
depthand motion, reinforcing
themes of speed and growth. The
glowing arcs and circular
structures guide the user’'s focus,
frame key information,and add a
futuristic layer to the design,
making the platform feel dynamic,
intuitive, and innovation-driven.

Built for Speed.
Designed for
Growth.

A future-forward destination
pbuilt to keep pace with yourambition.

o -
= ,/’_-:———_
- i

20K NEW CUSTOMERS
EVERY MONTH




ELEMENTS

USAGE

Inthis usage, the 3D element interacts seamlessly
with diverse backgrounds and human subjects,
creating a sense of immersion and connection. By
blending the glowing arcs with people or digital
interfaces, the design highlights ambition,
innovation, and opportunity while keeping the
visuals dynamic and aspirational. This approach
works especially well for social media storytelling
and web experiences where human presence and
digital sophisticationintersect.

Seamless business

pportunitie




ELEMENTS

USAGE

Inthis usage, the 3D elementintegrates directly with
human-focused imagery, creating a modern and
aspirational aesthetic. The glowing arcs frame
individuals and enhance the sense of energy, speed, and
ambition, while maintaining a professional and futuristic
look. This approachisideal for campaign visuals, social
media, and digital storytelling that aim to connect
personal ambition with Meydan's promise of growth and
opportunity.

Jusiness

Opportunities

A future-forward destination
built to keep pace with yourambition,

Built for Speed.
Designed for
Growth.




ELEMENTS

USAGE

Meydan free zone
In this usage, the fluid 3D element is applied as a Where Opportunities
are endless

dynamic background accent, adding depth,
movement, and a futuristic tone to layouts. Its
flowing form frames key messaging, reinforces

E'S ONLY 100% DIG FREEZONE
Meydan’s forward-looking identity, and adapts o
Get Started — M o
seamlessly across light and dark themes, making M~ }’d dhn free Zone
it highly effective for digital campaigns, landing Whereo pportu nities
pages, and promotional materials that emphasize are e ndless

endless opportunities.
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ELEMENTS

Element

The Knowledge element symbolizes growth through
learning, represented as a rising mountain or curve that
reflects the journey of progress and achievement. Its
ascending form conveys ambition, resilience, and
continuous improvement, positioning Meydan as a
guide for entrepreneurs navigating their business
journey. This elementisideal for education-driven
messaging, thought leadership, and content
highlighting expertise or advisory services.

DOWNLOAD ¥




Suilt for Speed.
Designed for
Growth.

A future-forward destination
built to keep pace with yourambition.




Built for Speed.
Designed for
Growth.

A future-forward destinatioff
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ELEMENTS

USAGE

Inthis usage, the Knowledge
element is paired with high-contrast,
storytellingimagery to create a bold
and aspirational mood. Therising
gradient lines overlay
human-focused visuals, symbolizing
growth, ambition, and the upward
journey of entrepreneurs. This style
works best for narrative-driven
campaigns, brand storytelling, and
inspirational communications where
personal determination and
Meydan’s role as an enabler of
success are brought tolife.

SETUP BOUNDLESS

OPPORTUNITIES




ELEMENTS

USAGE

Inthis usage, the Knowledge
element is paired with high-contrast,
storytellingimagery to create a bold
and aspirational mood. Therising
gradient lines overlay
human-focused visuals, symbolizing
growth, ambition, and the upward
journey of entrepreneurs. This style
works best for narrative-driven
campaigns, brand storytelling, and
inspirational communications where
personal determination and
Meydan’'s role as an enabler of
success are brought tolife.
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SETUP BOUNDLESS
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OPPORTUNITIES

SETUP BOUNDLESS
OPPORTUNITIES




ELEMENTS

USAGE

Inthis usage, the Knowledge
element is applied boldly across
physical and digital touchpoints,
reinforcing the idea of progress and
ambition. The angled gradient and
rising lines create a strong visual
anchor that conveys momentum and
direction, while integrating
seamlessly with both environments
and high-fashionimagery. This
approachis well-suited for OOH,
event branding, and campaign
visuals where visibility, impact, and a
sense of growth are key.

1

=
—
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|

Built for Speed.
Designed for
Growth.
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SETUP BOUNDLESS
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ELEMENTS

USAGE?2

meydan @ .
Inthis usage, the Knowledge element | o Built for Sp&&d ;
takes on a more editorial and | DeSigned for
structured role, framinglayouts with Y Growth

bold geometric forms and gradient

transitions. Combined with Afuture-forward
destination built to keep

cityscapes, clean typography, and _ pace with your ambition.

strong compositions, it conveys Bt 1 s 1

authority, clarity, and forward-thinking R

ambition. This approach works well for T

Built for Speed v - Built for Speed.

editorial content, brochures,

corporate reports, and brand Designedfor " - Designed for
communications where Growth. /' Growth.
professionalism and thought Ea— Eane 9 - Asure-forard

destination built to keep I [ £ , ' pace with your ambition.

leadership need to be emphasized. pace with your ambition.




LAYOUT TEMPLATES

LOGO & TEXT PLACEMENT

SUBTITLE PLACEMENT




SOCIALMEDIA

LOGO & TEXT PLACEMENT -1

Template 1 - Post Template 1 - Story

meydan; Fz.) 2N
(% meydan; Fz.|

You've got the idea Now

LAUNCH IN UNDER

—— 60-MINUTES

T —

Lorem ipsum sed di
dolor sit amet sed diam

Sitnummy nibh Si.t nummy nibh
LO"E"_“ ipsum sed '{j' Lorem ipsum sed di
dolor sitamet sed diam dolor sitamet sed diam

i



SOCIALMEDIA

LOGO & TEXT PLACEMENT -2

Template 2 - Post Template 2 - Story

meydan; rz.) meydan; Fz_|

Built for Speec
: Built for Speed. Designed for """
Built for Speed. Designed for Growth.

Designed for Built for Speed. Growth.
Designed for

Growth. Growth. ——

built to keep pace with your ambitic

A future-forward destination
buiit to keep pace with your ambition.

A future-forward destination A future~forward destination
built to keep pace with your ambition. bulitto keep pace with yourambition.



SOCIALMEDIA

LOGO & TEXT PLACEMENT -3

ran]dcm {rz.

Sit nummy nibh

Loremipsum sed di
dolor sitamet sed diam

Template 3 - Story

meydan; Fz.

Sit nummy nibh
Lorem ipsum sed di
dolor sit amet sed diam

Yournext bigidea
starts L

Seamless business

Setup boundless #*

Opportunities




SOCIALMEDIA

LOGO & TEXT PLACEMENT

Template 1 - Post Template 1- Story

This and no office boundries

This and no endless meeting This and no office boundries




SOCIALMEDIA

LOGO & TEXT PLACEMENT

Template 1 - Post

meydan; £z.)

LOREMIPSUM
DOLORSIT,
CONSECTETUER
ADIPISCING ELIT

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod

Template 1 - Story

meydan £z

LOREM
IPSUMSED
DIAM SED DI

Lerem Ipsurm dolor sit amet, consactetuer
adiplscing elit, sed diam nonummy nibh
eulsmod tincldunt ut laoreet dolore magna
allguam erat volutpat

SMART,
SCALABLE,
CONNECTED

Afuture-ready ecosystem

builtta seale yourambitions

and streamline success.

UAE RESIDENT
WITH AN IDEA?

LAUNCH ITIN~
60 MINUTES.




SOCIALMEDIA

LOGO & TEXT PLACEMENT

Template 1 - Post Template 1 - Story

#INTERNATIONAL #Loremipsum

YOUTHDAY LOREM

| IPSUMSED
#Loremipsum #lLoremipsum . _ DIAM SED DI

LOREM LOREM
IPSUMSED IPSUMSED
DIAM SED DI DIAM SED DI

nnnnnnnn tuer adipincing elit,

sed diam nonumemy nibh
aulsmod tinci

Lorem ipsurn dalor sit amet, Lorem ipsum dolor sitamet,

consectetuer adiplscing elit, sed consectetuer adiplscing elit, sed
dlam nonummy niblevismod diam ponummy nibheulsmod
tincidunt ut laoreet dolore magna tincidunt ut laorest dolore magna

allguam erat volutpat allguam erat volutpat
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LOGO & TEXT PLACEMENT -4

Template 3 - Post Template 3 - Story
meydan; Fz. — = Yo o ol ke
| | Lorem ipsum dolor sit Laun-k.. ARIART] ﬁ_ﬁfﬁ .er '
amet, consectetuer .:" I- _-.--_ 3 :ml'j.,'\-l II._'\::.,:.|~ ‘-.;. -
adipiscing elit {-:___.: i | J‘E!_ b7
s Qiam nanummy nibh = . B
; EUETIC

Eit numiry ndbly

Lorem ipsum sed di

dolor sitamet sed diam

Sit nummy nibh

Loremipsum sed di
dolor sit amet sed diam
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LOGO & TEXT PLACEMENT -5

Template ]

mnqdnnoﬁﬁ-
dan' __ iz
mPI.J_ an \ FZN__,I_ ORLD START YOUR

DUBAI BUSINES
IN 60 MINUTES

You’ve got the idea Now
launch inunder e e &
60 minutes ﬁ A |

DUBAIBUSINESS vy
IN60OMINUTES © By
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LOGO & TEXT PLACEMENT-5

Template 2

meydan; Fz.

YOU’VEGOT THE IDEA NOW

LAUNCH IN UNDER
60 MINUTES

FORJUST

B1,045:..

T
(o)
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START YOUR
DUBAI BUSINESS
IN 60 MINUTES

B1,045:..
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SUBTITLE PLACEMENT -REELS SIZE

If | only had $5k in the bank

ks
e

If | only had $5k in the bank

SUBTITLESTYLES

If 1 only had $5k in the bank

If | only had $5k in the bank

SUBTITLEHIGHLIGHT
You can get a legit businesslicense

You can get a legit business license

HIGHLIGHT COLORS

You can get a legit business license

You can get a legit business license

COLORCFTHETEXT BOX CAN BE DIFFRENTAS PERTHEBRAND COLORS
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SUBTITLE PLACEMENT -HD SIZE

If | only had $5k in the bank

SUBTITLE STYLES

If 1 only had $5k in the bank If | only had $5k in the bank



\

SOUND

BUTTONS
DROP-DOWN MENUS
FORMS

HEADINGS & SUBHEADINGS

LISTS

NAVIGATION

TITLES




SOUND

SONICBRANDINGUSAGE GUIDE

1. Core Sonic Identity

- Primary Audio Asset: The signature
Meydan Free Zone soniclogo (___
seconds).

- Purpose: Toinstantly connectthe
brand’s sound toits vision "From
Dubaitothe World.”

- Tone: Modern, confident, welcoming.

- File Formats Provided: WAV (master
quality), MP3 (compressed forweb),
MP4 (visual + audio lockup).

Rule:

Always use the master sonic asset without
altering pitch, tempo, or adding effects unless
using an approved festive variant.

. General Usage

Placement:

a. Asanaudiologo at the start orend of any
brand content.
b. Neverexceed one full playback per piece

of content unless looping for background.

Volume: Keep at -3dB peak forlead
positioning, -12dB to -18dB if used as
background under narration.

No Voiceover Clash: Allow 0.5-1sec
of breathing space before/after sonic
to avoid overlap.

Brand Lockup: Where possible, pair
the sonic with the visual logo reveal.

3

Social Media Guidelines

Length

a. Stories/Reels/TikTok: Usethe 5-7 sec
cutdown or sting version.

b. FeedPosts/YouTube Shorts: Use the full
soniclogo atend.

Placement:

a. Intro: For branded content series(e.g.,
"Meydan Free Zone Insights”), start with
sonic logo + animated |ogo.

b. Outro: Forannouncements orlaunches,
place sonic attheclose.

Festive Use on Social:

a. Replace standard sonic with Festive Arabic
or Festive Western during relevant holidays
(see section 5).

DOWNLOAD ¥



SOUND

SONICBRANDINGUSAGE GUIDE

4. Video Guidelines

Corporate Films

a.

Openwith 2-3 seconds fade-in of sonic
undervisual intro.

b. Closewith full soniclogo synced to final

visual frame.

Explainer Videos:

a.

Short 2-3 sec sting atintro, full sonic logo
atoutro.

Festive Campaign Videos:

a.

Replace standard sonic with festive variant
only forthe campaign duration

5. Festive Variants

We have two special versions for seasonal
occasions:

- [Festive Arabic Version

a. Tone:Warm, celebratory, culturally rooted.

b. Usage:Ramadan, Eid, National Day, other
Arabic cultural events.

c. Rule: Nevermix festive Arabic with
standard Western festive cues.

- [Festive Western Version

a. Tone:Bright, cheerful, universal holiday
feel.

b. Usage: Christmas, New Year, International
celebrations.

c. Rule: Donot useoutsiderelevant global
festive periods.

- Both festive versions:

a. Mustfollowthe same placement, length,
andvolume rules as the main sonic logo.

b. Onlyusedformaximum 4-6 weeks around
the occasion to maintain exclusivity.

.Do’s & Don’ts

Do

Always use master files provided by Meydan
Free Zone brand team.

Keep audio clean without unauthorized sound
effects.

Match sonic timing with visual brand moments.

Don’t

X Stretch, speed up, or slow down sonic.

Layeroverunrelated music without
approval.

Use festive versionsin non-festive




AlIVOICEOVER GUIDELINES

Prompt Elements Breakdown - Scriptwriting

Component Preferred Style Prompt Structure Template - Scriptwriting

Tone & Style Confident, conversational, and persuasive with a professional edge.
Clear, direct sentences. mix of aspirational and practical language,

avoiding jargon. _ _ o . _ _
Write a 35-40 second voiceover script in British English for a TikTok/Instagram Reels

Pacing Medium-paced delivery: shortimpactful sentences; pauses after key audience. Start with a bold, curiosity-driven hook in the first 3 seconds toimmediately
points for emphasis. grab attention. Keep the tone conversational, persuasive, and confident, as if speaking
directly to the viewer. Use short, punchy sentences and natural pauses foremphasis.
stctire Hook > Context/Value > Meydan Free Zone solution > Callto Action. Avoid jargon and keep language simple but impactful. Introduce the topic quickly,
iR British English spelling and phrasing; contractions for natural flow, explain the value or opportunity, then position Meydan Free Zone as the solution. End
Avoid filler words. with a clear, action-oriented CTA. The script should be easy to follow when read aloud,
with a rhythm that works for video content.
Brand Voice Knowledgeable, approachable, empowering. Speaks as an expert

and partner to the listener.

Purpose Designed to be easily adaptable for multiple voices without losing
brand consistency,



SOUND

AlIVOICEOVER GUIDELINES

Prompt Elements Breakdown - Audio Generation (Eleven Labs)

Component

Tone & Style

Length

Hook

Structure

Language

Brand Voice

Preferred Style

Conversational, knowledgeable, approachable, empowering.
Feels like direct 1:1 advice, not aformalad. Slightly aspirational but
grounded.

35-40 seconds when read aloud at natural pace.

Strong, curiosity-driven openingin the first 3 seconds to stop the scroll.

Hook > Quick context/value > Meydan Free Zone solution - Clear
call to action.

British English spelling and phrasing. Short, punchy sentences.
No jargon.

Speaks as a partner, not just a provider.

Component

Pronunciation
Notes

Pacing

Voice Selection

Male Voices

Female Voices

Audio Quality

Preferred Style

“Meydan Free Zone" pronounced clearly as May-daan Free Zone. British English

Medium-fast TikTok cadence; natural pauses after key points
for emphasis.

Use arotation of British male baritone and female voices for variety. Avoid
using the same voice consecutively for multiple scripts.

Bradford (ID: NNI6r8mD7vthilatiltl), David (ID: rwWV5HIeMkWb5oluMwkA7)

Jenny (ID: dHZt8yoqTSDwijElzggey), Jane (ID: RILOU7YmBhvwIJGDGJNmMP)

High-definition output, no background noise, studio-quality sound.
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WEB ELEMENTS

BUTTONS

Color Variations

Menu Bar

CTA Buttons

Submit Request -

Submit Request —
C Book Appointment ) Book Appointment




WEBELEMENTS

MENUS

Header Menu

GOVENMMENT &6 iRA

ol mpqdun

Setup a Company ~ Meydan Plus ~ EcoSystems ~ Insights ~ Support ¥ ContactUs :' Book An Appolintment \l'l

—

Business Activities

Cost Calculator Company Name Check

Ensure the unigueness and Explore and choose business

avallabllity of yourchosen

Enjoy the convenience and

fiexlbliity of our Included actlvities for your trade license.

wnr‘l-cspaca. company name.
ek % moydan{ rz.) —— e meydan (z)
Setip s Gompany Cammazity Biiles & Reguintians mPlun Servicos f o
Codt Lalceialal Anfauncerants Tustrrs & ClrniStions E Rusithncy M Samm Mani 4 SetupaCompany
Compary Najma Check Haps Freszons Raguaions HGomplance MFianca
Bininei Activiies e S Cotein b Privecy Bohicy M Commeics M Suppan
afisr o Frinne Fé&ga L=t ] M Spaca SEtUPB Curnpmy > Cost Calculstor
En|oy the comymnlenceand
bl Birtrigis Canmplance irtallnctusi Progparty ontizily Meydan Plus » Resitsdiny af out Ineludied
Becoma o Crarras Partrar uBo Prownosal Connactvwittiu worktpacs,
Muoysam A areey AHL Firard Guideknes Leeatior an
Chanined Parmes Peatal EER Ch"ﬂnﬂl P‘ﬂw ’
Company Name Chack
— |l"|i|ghli > a* Ersurm thaumilquaness and
ke 1 ¥ f mvnllability of your chonen
ot mpqdnn "\R_'_," ' ST Eeaity Maimea
Eetio e Support » 4
m e
& 03R4 Miyen Frae Zan s, Al (ighs resrveil Contactus Business Activities
Expioresnd choose
Book An Appointment > XA gt
trde licenee,




WEBELEMENTS

FORMS

1. Formtitles should clearly and

quickly explain the purpose of
Enter your full name

the form.
. . h
2. Usetitle caseforform titles and Sl pll
sentence case for form fields.
Enter phone number
3. Keepformsasshort as possible.
K 971 v

4. Onlyrequestinformation that
We need and intend tO USe. Donlt Enter email address
ask forinformation that could be

y : E-mail address

considered private or personal,

including gender. If youneed to

ask forgender, provide a field

What can we help you with ?

the usercanfillin on theirown, Select an option v

not a dropdown menu.

By submitting this form, you agree to the Terms and Privacy Policy of MFZ and
consent to MFZ collecting yourdetails and contacting you via email, phone, ot
WhatsApp. Please be aware that due to our £4// operations, you may receive a call
after 6pm UAE time

i Submit Request -




WEBELEMENTS

LISTS

1. Useliststo present steps,
groups, or sets of information.
Give context forthelistwitha
brief introduction. Number lists
when the orderis important, like
when you're describing steps of a
process. Don't use numbers
when the list's orderdoesn’t
matter.

2. Ifoneofthelistitemsisa
complete sentence, use proper
punctuation and capitalization on
all of the items. If list items are not
complete sentences, don'tuse
punctuation, but do capitalise
the first word of each item.

mAccounting

The financial backbone for businesses in Dubai, mAccounting involves
financial services including tax consultation, VAT registration, audits,
and bookkeeping, ensuring compliance with accuracy for businesses

of all sizes

CT Starter -3
CT300 >
VAT Registration >
Liquidation Report —
Liquidation —>
Financial Audit Report -
Bookkeeping -

Check All mAccounting Service




WEB ELEMENTS

NAVIGATION

1. Usetitle case formainor
global navigation. Use Main Navigation
sentence case for
sub-navigation.

2. Navigationlinks should be

clearand concise.

Setup a Company v Meydan Plus v Eco Systems v Insights v Support Vv ContactUs Q ,9., ( Book An Appointment )




WEBELEMENTS

TITLES

1. Titlesorganise pagesand

guide readers. Atitle About Meydan Academy Refer a friend & earn
appears at the beginning of AED1,500!

Meydan Academy is an exclusive educational platform

d page or SECt ion a nd br|eﬁy designed to enhance the professional experiences and
. solutions of our valued partners. We work alongside you to
descrlbes the Content that ensure confidence, proficiency, and ease in facilitating
; Meydan Free Zone licenses,
follows. Titles also tell search

engines what a pageis GetInTouch 23
about, and show up in
Our mission is to empower individuals and

Sea rCh FESU[tS arganisatlons to: Doyouwamt to maks the most of your network? We've got

asimple and rewarding sclutian.

Rafera friend to join Meydan Free Zong, and you could

2. Titlesare written(you

Develop channel partners’ knowledge of

" samagenarous AED ] OO,
Ly e . Meydan Free Zone.
g Ue SSEd It) ] n tltle Case ¥ Youdon't need to be an expert 1o participate in this
) B lucrative opportunity. FHore's how it works:
¥ t d t t : " Positively impact sales performance through
DOn use en pUnC uationin v innovative assessment tools and digital «  Fillin the referral form on this page.
' . ' training materials. G Cntssnibanibioutio
atitleunlessthetitleis a Sowex ifiencout ey
\ Accessvaluable data inaights and I'EFJGI'IS «  Enjoy your rewards after the successful completion of the deal.
q U e St ! 0 n l v withease, whether by the learner, group, Refer to our terms and conditions, click here to read

department, or region. them




WEB ELEMENTS

EMAILSIGNATURE

Sultan Ahmad —
Associate Marketing Manager iﬁ N\

M: +971 50 276 2057 | m p dun FZ, %
A

E: sultan.ahmad@meydanfz.ae
W: meydanfz.ae

The Meydan Grandstand 6th floor |
Meydan Road, Nad Al Sheba | Dubai U.A.E.

DUBAI TO THE WORLD

INTRODUCING BUSINESS SETUP

FAWP' MADE TIMELESS

YOURSHORTCUT TO BUSINESS SETUP

IN JUST 60 MINUTES ‘A" R h | FROMAED 15,000 PER YEAR

*TRC Apply

CAUTION: This email message and any attachments contain information that may be confidential and may be LEGALLY PRIVILEGED. If you are not the
intended recipient, any use, disclosure or copying of this message or aftachments is strictly prohibited. If you have received this email message in error,
please nolify us immediately and erase all copies of the message and atfachmenis. We do not accept responsibility for any viruses or similar carried with
our email, or any effects our email may have on the recipient computer system or network. Any views expressed in this email may be those of the individual

sender and may not necessanly reflect the views of Meydan Free Zone.
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ERP BANNER

Size

WT120 xH 400 Pixel
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ANCEL

PHONE ANSWERING
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Where Business

Runs 24x7

nonstop accessto
intrastructura,

F




setup@meydanfza.ae
meydanfz.ae



